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Study Reveals Cross Channel Marketing Challenges (Infographic)

Maximizing cross channel marketing is more important than ever. But integrating elements such
as web, email, point of sale, search and more can be a challenge. A recent survey by marketing
firm Signal finds that only a very small fraction of companies are collecting data in such a way
where they have a single view into what their customers want and need. This infographic
summarizes its findings -- as well as important solutions to help you understand how to
streamline efforts and focus just on what your clients -- and company -- needs.
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http://www.signal.co/resources/signal-global-special-report-solving-identity-puzzle/?utm_campaign=Signal%20Global%20Special%20Report%3A%20Solving%20the%20Identity%20Puzzle%20--%20March%202015&utm_medium=Global%20Report&utm_source=Blog
http://www.signal.co/
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Less than 40% of marketers are able to collect and integrate mobile app data, and

half are unable to connect their CRM data. And nearly two-thirds of brands stil
cannot measure the impact of ad impressions in the customer's journey.
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Without a single view of the customer, effective marketing
measurement and personalization are out of reach.
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Marketers are clear about the value that a unified customer view will
deliver. When asked about the benefits, respondents’ had the following
as their top four answers:
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Behavior Across Channels Across Channels Building Loyalty

Here are steps that marketers can take toward a single view:

Create aroadmap  Determine the Be ready to Benchmark and
for cross-channel  right data sources  integrate onthe  monitor progress
marketing. and data points.
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